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ABSTRACT
JULIANNE LOFTON: Stopping the Flood of Denglish: The Difficult Dilemma
Faced by German Language Organizations in Modern-Day Germany
(Under the direction of Dr. Eva-Maria Metcalf)

In this study I examined the reactions of official and independent German
language organizations to the influx of Denglish, which is a hybrid mix of German
and English, and Anglicisms. The independent language organizations tend to be
more open in opposing these linguistic influences, and often want strict language
protection laws like those in France and Poland. I hypothesized that Germany’s Nazi
past has led to a general lack of patriotism and nationalism in Germany, which has
affected their language policy and allowed Germany to be overrun by Denglish and
Anglicized words and phrases. Germany is experiencing a renewal of patriotism,
especially since the 2006 World Cup, and this has brought the debate over language
more into the limelight. I examined studies that show German has more Anglicisms
than Italian, Spanish, and French, and also Germany has lower levels of patriotism
and nationalism than Italy, Spain, and France. I also examined the websites ofthe
language organizations themselves, and I believe there is a definite correlation proven
in this study between Germany’s Nazi past, lack of patriotism, and language issues.
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''Just how human humans are is shown by how they treat their mother tongue.”Friedrich Schiller

Introduction: Eine tolle Latte to go, bitte: the Americanization of German

Globalization is often discussed in political and economic contexts. This
discussion has always proven very interesting to me. After spending time studying
abroad in Germany and traveling extensively throughout Europe, I became
particularly interested in globalization’s effect on language. While I knew that
English was a predominant global language, I was not fully prepared for the vast
amount of English that has pervaded everyday German speech. The mixture of
German and English is commonly referred to as Denglish, and I was intrigued by this
odd language phenomenon from my first encounter with it.
Eichstatt, where I studied, was a small town located in the center of Bavaria,
supposedly Germany’s most traditional and conservative region. I was walking to the
grocery store after my initial arrival in town and happened past a small German
coffee shop. The sign outside the shop’s doorway quickly caught my attention
because of its Denglish. The cafe’s sign read “Coffee to go” instead of the German
“Kaffee zum mitnehmen” and then listed the available flavors in German. Why
would the cafe use English in lieu of an identically translated and perfectly acceptable
German phrase? As more and more such examples caught my attention, I began to
really ponder this phenomenon and the far reaching effects of the use of Denglish on
the German population.
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As I became more conscious of the issue, I seemed to be visually assaulted by
examples of Denglish at an amazing rate. I received invitations to parties at local
clubs that were almost entirely in English. Some of my professors in Germany
allowed students to take final exams in English. A vast number of advertising slogans
for businesses in Germany are completely in English. Wherever I looked, English
seemed to dominate signs and advertisements. Reading the German version of Vogue
magazine was surprisingly much simpler than I had first envisioned when purchasing
the magazine, because of the high number of English words and phrases. It is difficult
to imagine that American consumers would so easily embrace the same language
phenomenon in this country. I can not imagine businesses in the United States using
advertising slogans in a foreign language on that scale.
When looking for a theme for my thesis, I realized that I needed to choose a
topic that would not only interest me initially but would continue to do so throughout
the laborious collection of data, review of the literature and long process of
manuscript development. After my encounters with Denglish, I knew I wanted to
somehow focus on the English influences on the German language. This, however, is
an incredibly broad topic and would not bode well for a college thesis.
In the process of trying to narrow this broad focus, I explored many and
varied references about different German language organizations. Unlike countries
such as France, Germany does not have a centralized organization responsible for
language policy. Instead, there are language organizations that are state funded, and
others that are independent from the state. The goals and objectives of these
organizations vary significantly from group to group. These organizations, for the
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most part, exist to observe, categorize, study, organize, promote and in some cases
defend the German language.
Initial research showed that German language organizations are reticent about
criticizing the excessive English influences in the German language, or about
stopping the flood of Denglish. The state-funded language organizations in Germany
maintain moderate stances towards the Americanization of German, claiming that
English influences enrich the German language and are merely a natural course of
action. Many of the newer, independent organizations are more aggressive; some
state clearly in their aims their intentions of trying to reverse the trend of using
Denglish. I began to wonder why so many language organizations were so half
hearted in their attempts at freeing the German language from Denglish, and thought
that examining Germany’s past would possibly reveal an answer.
Germany’s volatile history makes the case for language organizations much
different from countries such as France, which has one central public language policy.
Because the concept of language purity seems overly nationalistic and reminiscent of
the Third Reich for many Germans, it is important to paint language organizations as
moderate institutions with moderate goals. Germany, unlike other countries, is
burdened by its Nazi past, and this past undoubtedly shapes the goals and actions of
its language organizations. Even the Verein deutsche Sprache, one of the most
conservative language groups in Germany, strives to assure its somewhat moderate
stance and clarify its intent: allowing some English words, but not when there is
already a suitable German word or expression. Language organizations in Germany
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are forced to walk a delicate line between avidly wanting to stop the erosion of their
language, and avoiding any hint of being xenophobic or overly nationalistic.
Another phenomenon that I had the privilege to observe in Germany involved
a new rise of patriotism among Germans. At first, I had no idea what I was
experiencing. I simply observed the World Cup fervor that gripped the entire country
and attended the Germany v. Sweden game. As an American, I find people painting
their faces with their countries’ flags and covering themselves with their national
colors a normal activity. More than a normal activity, it can even be seen as an
expected one. After speaking with some of the German students I met in Eichstatt
and reading articles regarding this subject in various periodicals both in Germany and
the United States, I realized that Germany was not like the United States. In
Germany, what was happening regarding the displays of patriotism was something
recent and noticed by many. As Martin Wachtelbom wrote in the San Francisco
Chronicle shortly after the 2006 World Cup,“The almost legendary clinically
depressed typical German had disappeared, transformed by exuberant patriotism into
an emotional and outgoing globalist”(Wachtelbom, 7/12/06).
I believed before beginning my research that these two phenomena were
somehow related and set out to explore their relationship. Could the reemergence of
German patriotism be related to the growth of independent German language
organizations geared toward the protection of German from Denglish? After some
research, I realized that the topic I had chosen is quite new. Germans are still making
up their minds about what to make of Denglish. There is not as much research
available on the subject as I had thought, but that made it all the more interesting
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because I felt that I was in uncharted waters regarding my project. Most of the
sources I was able to find were in German. I visited the websites for all of the statefunded language organizations and many ofthe independent ones and drew much of
my information from there. Of course, the independent organizations represent
themselves on the Web too, and these groups are mostly trying to fight against the
invasion of English and hence are not going to provide English, so much of my
source material from the Internet was in German.
The topic I chose to study is very interesting, but also quite complex because
of many possible outliers. In my thesis, I aim to prove that Germany’s Nazi past has
led to a low sense of nationalism, lower than that of other European countries such as
France. This low sense of nationalism, combined with Germany’s Nazi past, has
affected the language policy. The first chapter explains what exactly is happening to
the German language. Germany’s language scene is complex, and I devote the
second chapter of my thesis to explain it. The third and final chapter of this thesis
links Germany’s past and present, and offers empirical proof of both Germany’s low
sense of nationalism, and also of the greater amount of Anglicisms in German than in
French, Italian or Spanish. I thought this structure was important, because in order to
fully understand my thesis topic one must first understand to what extent English has
affected German, and also who the main players are on the linguistic scene.
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“English is destined to be in the next and succeeding centuries more generally the
language of the world than Latin was in the past and French is in the present age.”
-John Adams, 1780
Part One: English as the lingua franca
John Adams was correct in his prediction: English has basically become the
lingua franca of the world. This is not surprising, given the United States’ economic.
social, technological, cultural and political dominance throughout the world.
Wikipedia’s definition of globalization as “a complex series of economic, social.
technological, cultural and political changes seen as increasing interdependence.
integration and interaction among people or companies in disparate locations” is
generally what first comes to mind when one hears the term globalization
(http://en.wikipedia.org/wiki/Globalization). However, linguistic globalization is
usually not mentioned, but is quite a serious issue and could be studied in great detail
for years. Scholars such as David Crystal, in fact, have made it their life’s work.
According to Braj B. Kachru and Cecil L. Nelson,“There is little question that
English is the most widely taught, read and spoken language that the world has ever
known(Bums, p.lO).” It is difficult to say precisely what gives one language such an
advantage over another in becoming a dominant world language. The process to
becoming a lingua franca is intricate and requires certain conditions to be met, many
of which are not entirely known.
In this chapter I will examine the influence of English on the world, on
Europe and in particular on Germany. I will first discuss the importance of language
and the parts of language most affected by English, because it is essential to
understand how English has changed the German language before the central
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argument of my thesis can be explored. This chapter will also begin to explore the
connection between language and national identity, and how the idea of prestige
affects the German language. Through exploring nationalism and patriotism of a
country, one can learn what creates the feelings that a language needs to be controlled
and protected. There are two schools of thought concerning the controlling of
language. The first viewpoint claims that language is a living entity that cannot be
controlled, only studied as it evolves. The importation of English words is merely
language evolvement. The second viewpoint claims in opposition that language is an
instrument of power and can and should be controlled. I will discuss these two
equally divisive view points in relation to Germany. How can a language be
controlled without the policy being overly nationalistic and xenophobic?
English has been criticized for its linguistic imperialism throughout the world.
It is difficult to find exact definitions for linguistic imperialism, but a sociolinguist
named Gilbert Ansre has formed the following definition: “The phenomenon in
which the minds and lives of the speakers of a language are dominated by another
language to the point where they believe that they can and should use only that
foreign language when it comes to transactions dealing with the more advanced
aspects of life such as education, philosophy, literature, governments, the
administration ofjustice, etc... Linguistic imperialism has a subtle way of warping
the minds, attitudes, and aspirations of even the most noble in a society and
preventing him from appreciating and realizing the full potentialities ofthe
indigenous languages”(Phillipson, p.56).
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Cultural imperialism has also been described as “the sum of processes by which a
society is brought into the modem world system and how its dominating stratum is
attracted, pressured, forced, and sometimes bribed into shaping social institutions to
correspond to, or even promote, the values and structures of the dominating center of
the system”(Phillipson, p.58). The methods of cultural imperialism include but are
not limited to advertising, youth culture, education, technology, film, television,
commercial products, diplomacy and science. During the post-World War II years
American magazines had help in starting the trend ofimperialism. Magazines such
as Life, Reader's Digest and Time were the beneficiaries of government subsidies and
were essential in promoting American ideas abroad.
My thesis focuses on Germany, but Europe is by no means the only area to be
greatly affected by English. There have been protests all over the world regarding the
use of English. America exports its culture abroad through Hollywood movies,
music, television shows, books, franchise chains and technology. We are truly living
in a McWorld”, and this has huge ramifications for language. David Crystal, one of
the top scholars in the field of the international linguistic domination of English,
believes that another important component in a language becoming a true global
language is that other communities must accept and use this language. For example,
countries in which English is not the native or official language must make English a
part of their communities. This is definitely taking place today. Native English
speakers around the world number around four hundred million. In addition, people
with the ability to make themselves understood in English, albeit not fluently, also
number four hundred million. Some six hundred million people are learning English
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presently, and can hold a conversation in English. These numbers are amazing and
undeniably support the role of English in the world {The Language Revolution, pp. 911).
Obviously there is a need in a globalized world for a lingua franca, as it is
unreasonable to expect people to speak scores of languages. In 1945, there were 51
members of the United Nations. By 2003 this number had risen to 191. By having
one language that is spoken by a majority of the members,the United Nations saves
vast amounts of money and time on multi-way translation facilities. And the United
Nations is no isolated exception. There are thousands of international organizations
around the world, and most conduct business primarily in English. In fact, David
Crystal cites the Union ofInternational Associations’ Yearbook with exact numbers.
According to this publication, 85% of the 12, 500 international organizations use
English as their official language {English as a Global Language, p. 12).
The reasons why American English dominates the world are many and
complex, including business, technology, advertising, pop culture, international
diplomacy, higher education, youth culture, and prestige. I investigated some of the
main ones in this section, beginning v^th advertising. My personal experiences with
advertising are limited to Germany, but this is a phenomenon in other countries as
well, although likely on a much smaller scale. America practically invented the
concept of mass advertising, and so it should come as no surprise that by 1972 only 3
of the top 30 advertising agencies around the world were not U.S.-ovmed. This,
however, only partially explains the trend of English advertisements and slogans
around the world {The Language Revolution, p.l5). Business is an important factor
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as well. A large number of businesses are multinational corporations that use English
as the “official” language of the company. These corporations interact with other
multinational corporations and use English to communicate effectively. Businesses
culture as a whole can therefore be seen as responsible for the English advertising
slogans.
In addition to advertising, film is also a way to export language and culture.
Although Europe was instrumental in the early stages offilm development, by the
time movies had sound America dominated the film industry. This means that the
first movies to ever come equipped with sound were in English. This trend of
American dominance in the movie industry has carried over into the present day, with
around 80 per cent of all movies released in European theaters made in English.
Movies provide a way for American English, as well as American culture, to easily be
exported to all comers of the globe {The Language Revolution, p. 15). English
language movies released in Germany are often dubbed into German, but the culture
is still being exported. Also, many slang words such as ‘cool’ are often left in
English, as well as some English words that do not have German translations.
The technology associated with music, like that offilm mentioned above, was
almost fully invented and developed in the United States, beginning with Thomas
Edison’s invention of the phonograph. This dominance of sound recording and
playing technology, coupled with the developing in the United States of popular
genres such as jazz, blues and rock and roll, secured the United States’ role as leader
regarding the music industry. Popular music has been instrumental in contributing to
English’s status as a lingua franca. David Crystal even goes so far as to say that “no
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other single source has spread the English language around the youth of the world so
rapidly and so pervasively” {The Language Revolution, p.l5).
English rules the world of higher education, especially the sciences.
Historically, German was the language of the sciences, but has now been eclipsed by
English. Often countries use English as the language of higher education even when
English enjoys no official status in the country. In Eichstatt, there were many courses
taught in English and a loud demand for more to be offered. Professors often offered
students the opportunity to take exams in English in courses that were in no way
related to English, the United States or anything else that could justify the offer.
Because English is so important in the world of higher education, the business of
teaching English abroad has become extremely successful in the last twenty years.
Technology has also had a huge impact on the role English plays among the
world’s languages. Because so much of technology regarding the internet was
developed in the United States, English was able to control technospeak. Technology
also brings people from different ethnic, cultural and linguistic backgrounds together,
making the use of a lingua franca necessary. More and more countries are joining the
electronic revolution each year, causing communication to be increasingly conducted
in many languages.

Each year more and more of the Internet is in a language

besides English. In 1996 around 80 per cent of the Internet was in English, but that
number is lower now because ofthe constant decrease. This does not, however.
greatly impact technospeak, since the majority ofterms used are ones coined in
English {The Language Revolution, p. 89).
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This trend of English becoming the world’s language, especially in regards to
United Nations diplomacy, popular culture, advertising, and academia spark different
reactions in different people, but the belief that English is taking over is undisputed.
Bemd Huppauf states it best in Globalization and the Future ofGerman.

We are

witnessing a rapid change of the world’s linguistic map without really understanding
what we are witnessing. Interpretations are highly controversial; furthermore,
assessments of these tendencies are often emotionally charged”(Huppauf, p. 4).
In Europe, too, English has several important roles and political, social and
cultural functions. Like the rest of the world, Europe is experiencing the increasing
importance of English in the field of higher education. Classes are being taught
increasingly in English, and academics are publishing their research and scholarly
articles solely in English (Cenoz, p. 9).”
In addition to students at universities, the vast majority of European grade
school and high school students are required to study English. Some countries, such
as the Scandinavian countries, began teaching English to grade school age students
some fifty years ago. Italy has also decided to join the bandwagon and plans on
introducing English to schoolchildren. In fact, Italy even plans on making English
compulsory for primary school students. Because students begin learning English so
early, they are much more receptive to English later in life (Cenoz, p. 13). The
requirement for students in European public school systems to learn English may
allow English to make the leap from being a language spoken by primarily European
elites, to one spoken and understood by people from all walks of life. Currently,
English in Europe is spoken mainly by the educated elite and by young people
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influenced by pop culture, which leaves out the older middle-class and working-class
populations.
The role of English as a dominant world language has created somewhat of a
problem regarding the European Union. The European Union is a complex
institution. Obviously English is the most logical choice for an official language, but
where should the line be drawn when adding more? There are twenty-three official
national languages of the European Union, including the recent addition of Irish.
Since there are so many official languages in the European Union, they cannot all be
working languages. Working languages ofthe European Union are used for internal
communication. An example of this is a press release from the European Union’s
website. It was released on April 14, 2007 only in English, French, Italian and
German, which are the four working languages ofthe European Union
(http://europa.eu/rapid/pressReleasesAction.do?reference=IP/07/496&format=HTML
&aged=0&language=EN&guiLanguage=enV
Of course France wanted French to be one of the working languages, and was
stubborn in seeking this goal. This might possibly make sense, except for the fact
that far more Europeans speak German than French. With 90 million speakers, would
German not be the most logical choice for a second working language (Clyne, pp.l517)? Perhaps the role of French as the international diplomatic language in the
nineteenth and early twentieth centuries explains partly why French should be the
second chosen working language, after English. There was controversy regarding
German as a working language ofthe European Union, because many Germans felt
that not enough was being done to secure German’s place as a working language.
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Tobias Mindner. spokesman for the Verein Deutsche Sprache, blames German
politicians for not lobbying hard enough for the German language. The German
parliament passed a resolution in 2004 calling for the German government to work at
securing German's place as the third working language, and that goal was met. The
fact that German was not chosen as the second working language of the European
Union helped raise awareness in Germany about language issues. The following
chart was taken from the website of an independent German language organization,
which was used to paint German as the most logical choice for the second working
language because of its large number of speakers:
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The fact that France had to fight so hard for its working language status
opened the eyes of many Frenchmen to the fact that the French language is no longer
the international diplomatic language. According to Clyne, “French speakers are very
conscious of the ‘threat’ posed by the spread of the English language and have clearly
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been successful in protecting the position of French which predates the entry of
Britain and Ireland into the European Community, The strength of French within the
Union administration is clearly not reflected in many other European contexts, in
which French has not only been exceeded by English but has also fallen behind
German (Clyne, p.16).” And the French are right in their worry. Judging by the
documents in the European Union in the last fifteen years, English is eclipsing French
at an ever increasing rate, no matter how hard France fights against the trend (Gardt
and Hiippauf, pp. 45-49). The fact that English was an official language ofthe
European Union before the entry of Great Britain or Ireland serves as yet another
example of the status of English as a lingua franca.
Having addressed English’s effects on the world and Europe in general, I now
turn to the effects of English on the German language in particular. English has
heavily influenced the German language, and has led to what some call Denglish, a
mix of English and German. According to Helen Kelly-Holmes in Contemporary
German Cultural Studies(2002), Denglish is “the dreaded hybrid of Deutsch and
English, spoken by a generation who will master neither language properly”(Phipps
p.55). Many Germans believe that some English words are harmless, such as saying
‘email checken’ or ‘popstar’. The problem arises when English is used instead ofthe
perfectly good German word of phrase that it is replacing, as in my example of
“Coffee to go” instead of“Kaffee zum mitnehmen” used in the introduction.
Germany’s version of Microsoft Windows XP uses “Updates werden gedownloadef’
instead of using the German “Aktualisierungen werden heruntergeladen”. Germany
has only translated 57 per cent of internet and internet technology vocabulary into
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German. Spain has translated 80 per cent, Poland 82 per cent, France 86 per cent and
Finleind 93 per cent. Germany is far behind these countries(Phipps 55).
Satelliten Media Design is a private company that works with Hannover
University to measure the top one hundred words used in German advertisements. In
2004, 23 of the top 100 words used in German advertisements were English words.
These words include your, life, world, business, power, people, with, more, and 14
others. This is dramatically higher than the 1980’s, when only 3 English words were
in the top 100(Bernstein 12/21/04). This shows a marked increase over the last
twenty years, and the number keeps increasing. As English becomes more of a part
of life for a greater number of Germans, their reactions are changing. More
grassroots language organizations are springing up to combat these influences. This
phenomenon will be discussed in great detail in chapters two and three.
There are literally hundreds of Anglicisms that have taken hold in the German
language. Listing every single English word that is used in German would be
impossible, but it is important to have some sort of list to give an idea of the
magnitude of influence English has had on German. A list taken from the website of
the Verein Deutsche Sprache, the main independent language organization, is
available in the Appendix of this study. There are more Anglicisms in German than
in many other European languages. Also, the company Siemens-Konzem advertises
its products in Spanish in Spain, in Italian in Italy, in Greek in Greece, but in English
in Germany.
After reviewing the list of Anglicisms and reading about how great of an
influence English has had on German, one begins to wonder why German has been
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affected so much more than other languages. There are several reasons for this, with
an important one being the prestige of English. After World War II, German lost a lot
of its prestige and became a tainted language. German is often described as a ‘hard’
language or an ‘aggressive’ one. Often, when one thinks of the German language the
first image that comes to mind is a Nazi stormtrooper shouting something in German
and looking particularly mean. This is something Holmes explores in her essay in
Contemporary German Cultural Studies:
It is hardly surprising that many people have a negative attitude towards
German, thinking it is an ‘aggressive language’, since, for most people, their first
encounter with the language often takes place through films about the Second World
War in which very nasty-looking German soldiers are played by Anglophone actors
with a German accent! It may seem rather absurd that such images and encounters
inform attitudes towards the German language, but we just have to consider the effect
of inserting a German word (or an English word with a ‘German’ accent) into a
sentence. Why does a speaker do this? What effect is he/she trying to achieve'
(Phipps, p.57)7 In Israel, the German language is still associated with Nazism by
some. In 2005 Israeli members of parliament refused to listen to a speech by German
president Kohler, claiming that the German language should not be spoken in Israeli
parliament as long as Holocaust survivors are still alive
(http://service.spiegel.de/digas/servlet/fmd/QN=spiegel-337123).
This idea explored by Holmes can partly explain why many Germans use
English to the extent that they do. English has no Nazi connotations, does not sound
as aggressive, and is preferred internationally. Of course, this same phenomenon can
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be turned on its head and used to Germany’s advantage, for example when selling
cars. That is because German culture, in addition to having a Nazi connotation, also
has one of quality, namely quality products. Germany produces BMW,Mercedes,
Volkswagen and Audi, all of which are brands of cars noted for many positive traits.
The label of“German” on a car makes the consumer think it is of better quality and
durability, which is certainly something car manufacturers such as Audi and
Volkswagen have exploited in the past(although Volkswagen conveniently leaves out
the fact that it was, in fact. Hitler’s car). However, these examples are few and far
between. They reflect products in which Germany comers the market, whereas
American English is used when the products are European. It is interesting to note
how the use of German in its original form conjures up different feelings and explains
to some extent why German is either used or not used, depending on the situation and
the emotions the sellers want to invoke.
There are so many advertising slogans in English in Germany that it is
difficult to know which ones to pick as examples. Lufthansa uses ‘Thinking in new
directions’.

Volkswagen, which can be thought of as the primary example of a

German company, refers to its ‘new Beetle’ in the English instead of the German
‘neue Kafer’. The Berliner Morgenpost advertises by referring to itself as ‘simply the
best’. Rolf Benz Furniture uses ‘Living at its best’(Herrmann, 12/15/98).
According to the Verein deutsche Sprache, extensive surveys of participants
between the ages of 14 and 59 show some surprising results. Verein deutsche
Sprache’s press spokesman Tobias Mindner claims that 59% of participants could not
correctly translate McDonald’s Every Time a Good Time into German. McDonald’s
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is one of many companies finding their English slogans are being misunderstood.
Mitsubishi's Drive Alive was interpreted by 82 per cent of Germans to mean literally
surviving the drive in a Mitsubishi car. According to Mindner,“Just about ten
percent speak it (English) and really understand it well. So you can’t really just use
snazzy English phrases and enthuse people for products, when they don’t really get
the message (http://www.dw-world.de/dw/article/0.2144.1119787.00.htmn English
is primarily a language of the elites. People use English words and phrases to
differentiate themselves from the traditional German middle class or to gain prestige.
Emotional prestige is an important factor in German youth culture. According
to a spokesman at the Berliner Morgenpost, a daily German newspaper,“The young
want to hear English”(Herrman, 12/16/1998). This explains why so many television
programs on German MTV are in English with German subtitles. I spent hours in
Germany watching MTV programs with German subtitles, and a large amount ofthe
English is left in its original English with German subtitles. It is probably very
difficult to translate shows like ‘Pimp My Ride’ into German because there are often
no equivalents that would make sense. Leaving most English slang as is when
translating into German allows the German youth watching the programs to feel cool.
It is astonishing, however, how many German consumers, the targets of these
advertisements pervaded by English, are not fully understanding the meanings behind
the slogans. Robert Millar, author of Language Nation and Power, made some
interesting claims regarding the prestige of language. He claims that “the long-term
effect of imperialism was the presence of an alien language of high prestige as the
language of the elite”(Millar, p. 21). He also claims that prestige, over intelligibility.
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is often the crucial factor in deciding on a language. “Prestige is very important in
choosing a language. High regard for a language outranks intelligibility as a criterion
for the choice of a dialect/language”(Millar, p. 4). Why does the German language
not have the prestige of English? It was tainted by the horrors ofthe Third Reich.
This will be explored further in the third chapter.
Other times Germans may understand the slogans to a large extent, but still
misinterpret their meanings. For example, the German television station SATl once
used the slogan ‘Powered by emotion’. While many Germans undoubtedly
understood the slogan, it was for many reminiscent of a Nazi recreation slogan “Kraft
durch Freude”. When it comes to English and advertisements, there seems to be quite
a bit lost in translation, leaving one to wonder why German businesses use English
instead of erring on the side of caution(Young, 11/15/04).
One can argue that it is better for German companies to use English or the
hybrid Denglish and have the people be somewhat confused, because they are to a
large extent giving the people what they seem to want, which is the prestige of
English. The use of English in everyday conversation is what sparks the
overwhelming use of it in the advertising world. And while German business slogans
are often misunderstood, so are English words used in everyday conversation among
Germans. For example, a new word used by Germans in referring to a backpack is
‘body bag’. There are bound to be many Germans fluent in English who understand
this word by its correct English meaning- a bag that a dead body is placed in. Again,
the problem comes down to why Germans are not simply using the German word
‘Rucksack’ or if they really want to use the English word, why not backpack
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(http://www.answers.com/topic/denglischy Another example is the German term
‘handy’ used for cellular telephones. This term originated because it was believed to
be an English word for cell phone, but it is not. In England the term is ‘mobile’ and
in the United States the term is ‘cell phone’. ‘Handy’ is an example similar to ‘body
bag’ in which it simply is nowhere near the correct usage of an English word.
Based on all of the heated debates that are constantly raging around the world
regarding the use of language, one can assume that language serves purposes much
broader than merely for communication. Although a humorous example, the
following illustrates both the connotations associated with languages and how
effective language is at different tasks.

Christian Wilster, a poet who was the first

person to translate Homer’s Iliad and Odyssey from Greek into Danish, wrote in
1827: ‘Every gentleman who took his education seriously only put pen to paper in
Latin, spoke French to the ladies, German to his dog, and Danish to his servants
(Gardt and Huppauf, p. 58).
Language has many functions. At its basic level, language is simply a
common means ofcommunication between groups of people. According to
Rousseau,“leaders should use a language the masses understand in order to include
them in the political process, and that leaders should recognize that the beliefs and
customs of people are reflected in their languages. A language should be
standardized so that words always mean the same thing to everyone, thus avoiding
confusion”(Weinstein, p.7). However,language can easily be manipulated, making
it outside the speakers’ control, and thus unreflective oftheir own beliefs and
customs. This is evident from past experiences such as propaganda under Hitler’s
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regime during the Third Reich. Goebbels, working for Hitler, was a master at
manipulating language to serve his own purposes. Could the Holocaust have even
happened without the manipulation of language? The term ‘Untermenschen’ was
established to mean subhumans and, according to Helen Kelly-Holmes,“once this is
uttered, then the dehumanizing of such people is already taking place”(Phipps, p.47).
“Master politicians know the value of language, and Goebbels himself referred to
propaganda as ‘a first-class weapon”(Phipps, pp.47-48).
Language is a critical part of what makes a nation a nation. Without one
commonly understood language between all members of the nation, it is arguable that
the nation is indeed not a nation. Some German philosophers have historically led the
pack in linguistic philosophy regarding nationalism. Johann Gottfried Herder
claimed in 1772 that “a nation cannot exist without its language”(Edwards, p.l).
Herder goes on to ask whether a nation “has anything more precious than the
language of its fathers”(Edwards, p.l). Language is inextricably linked with national
identity.
In 1807, Johann Gottlieb Fichte carried these arguments a step further. His
claims further strengthened the link between language and national identity. Fichte
claimed that instead of enriching one’s native language,foreign elements greatly
weakened it, thus weakening its national identity. Ofcourse, the foreign elements he
was referring to were certainly not the English or Denglish of today, but rather
French. Since then, national identity, pride and language have repeatedly been linked
by scholars. Among these are Prof. Dr. Gerhard Shekel, the president ofthe Institut
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fiir Deutsche Sprache, and Dr. Walter Kramer,the founder ofthe Verein Deutsche
Sprache.
Language can be a cultural unifier, a tool of political power, a symbol of
cultural importance, and is a factor of what makes a nation a nation. Some people
believe that the influences of English into German are harmless, and merely the way
the German language is evolving. Others believe that it is a travesty and must be
curbed. There are two distinctly different schools ofthought regarding language
purity, which will be discussed in this section.
Language can therefore be seen as more than merely a cultural unifier. The
heated debates concerning language within the European Union discussed previously
in this section imply that language is indeed more than just a tool ofcommunication,
or such heated debates would not exist. Such debates exist concerning many aspects
of the German language, not only its role in the European Union. There are heated
debates concerning, for example, how stringent government policies should be.
Whether or not internet technology vocabulary should be translated into English or
not has also sparked controversy. As stated earlier, Germany has translated far less
internet technology vocabulary from English than Spain, Poland, Finland or France.
The following examples show some different opinions regarding translating internet
technology vocabulary into German: “It cannot really be that difficult to find German
expressions for the IT sector. I think that it is often due to sheer laziness that English
terms are used. A web-site is an ‘Internet-Adresse’, plain and simple (Phipps, p.56).”
On the other hand, another respondent claims that “attempts to localize the
internationally established language of IT which has been moulded by American

24

English is as crazy as Germanists trying to ban medics from using Latin and Greek.
Laughter is the best medicine for these linguistic spasms,just so long as no one is
going to try to make us all abide by some rule about this(Phipps, p.56).”
In addition to debates over English influences, the German
Rechtschreibreform (Spelling Reform) of 1996 has been met with controversy. This
spelling reform was agreed upon in 1996, after about fifteen years of brainstorming,
by the governments of Germany, Austria, Switzerland and Liechtenstein, with
Luxembourg noticeably absent from the discourse. The reform was considered
necessary by many because it simplified the spelling of the German language, making
it easier to learn. It also allowed foreign loan words to be spelled differently, with
more correlation between the written letters and the actual sounds. Not everyone was
on board with the new reform, however. Many scholars claimed the new reform was
repressive and socially selective. Many newspapers, including Die Zeit and the
Suddeutsche Zeitung, use their own spelling variations and Die Welt and the
Franlrfurter Allgemeine Zeitung switched back to the traditional spelling system,
showing solid opposition to language control. The English influences on German
have been slower to provoke a reaction, maybe because they have been increasing
steadily over the years. These spelling reforms have, however, helped to bring
attention to issues of language in Germany.
This chapter has shed light on how English has influenced the German
language and why. The German language is being changed presently on a major
scale by Anglicisms, and reactions vary greatly about how to effectively handle these
changes. Should these Anglicisms be allowed to continue and flood into the German
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language? The next chapter will discuss the main players in this linguistic battle, and
will address what these key players are doing about the increasing number of
Denglish words and expressions present in German.
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Part Two: What the German Language Organizations are Doing to Fight Back
There are two schools of thought regarding language protection, as was
mentioned briefly in the previous chapter. It is important to understand this debate, in
order to understand language organizations’ places in it. Daniel Dor,author ofFrom
Englishization to Imposed Multilingualism: Globalization, the Internet and the
Political Economy ofthe Linguistic Code describes the debate as two opposing views.
one held by “those scholars who see the spread of English as natural, neutral, marketdriven and even beneficial” and the other by “those who view it as linguistic
imperialism, aimed at maintaining and producing economic and political inequalities
between nations”(Dor, p.4).
There are also two schools ofthought among linguists on the subject of
language protection. “Language experts like to distinguish between two opposing
approaches to the subject: theoretically prescriptionists work from rigid rules and
traditions and seek to impose their views of correctness on the writing and speaking
public, while descriptionists simply note the prevailing patterns of writers and
speakers and report their results without in any way judging them”
(http://www.wmiasco.com/89-9intro.htmn.
Robert Cooper, author of Language Planning and Social Change does not
agree with language planning, and goes so far as to claim that “to plan language is to
plan society”(Cooper, p. 28). Brian Weinstein describes the political power of
language in his book The Civic Tongue. Weinstein strongly disagrees with scholars
who believe that language is merely a cultural unifier. He states that “the relationship
between language and politics is so obvious that we hardly think about it”(Weinstein,
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p.3). He describes language as “one of the variables pushing open or closed the door
to power, wealth, and prestige”(Weinstein, p.3). He describes the view held by many
linguists, one that claims language is a natural, living organism that cannot be
censored, controlled or altered. He does not, however, agree with this theory
(Weinstein, p.4). Unlike some scholars, Weinstein believes that “language choices
between varieties of languages have important political consequences”(Weinstein,
p.3).
Fritz Vilmar, a professor at the Freie Universitat in Berlin, published an
article on the Internet discussing some of the functions of language. His article,
“Sprache: Herrschaftsmittel oder geistiges Band?, describes language as a cultural
unifier, but claims that is not its only function. It is also a political tool, as well as
“ein Instrument okonomischer und administrativer Integration”(an instrument of
economic and administrative integration)(Vilmar, p.2). Vilmar states that language
can also be “Machtausubung uber andere Volksgrupen(Ethnien) und Volker”(a tool
to exert power over other ethnic groups and peoples)(Vilmar, p.2). Language,
according to Vilmar, is also a method ofsecuring a country’s international status. In
regards to the European Union, he claims that it is clear “wer die offizielle EUSprache dominiert, wird auch Europa dominieren”(whoever dominates the official
languages of the European Union will also dominate Europe)(Vilmar, p.4).
Obviously Vilmar agrees with Weinstein. However, he has a more balanced
approach, outlining opposing arguments.
Vilmar describes attitudes opposing language protection. One phrase used by
those supporting laissez-faire language strategies is “Wir brauchen kein
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Sprachpolizei”(We do not need language police)(Vilmar, p.6). Oppnants of
language protection policies similar to those in France and Poland assert that in a
democracy no one has the right to make laws about the way citizens choose to speak.
If Germans want to use Anglicisms, they should be allowed to do so freely and at
their own discretion. A “laissez-faire-Haltung ist nur folgerichtig (laissez-faire
attitude is only logical)” when it comes to language protection(Vilmar, p.9). It is
obvious through reading his article, however, that Vilmar’s sympathies lie with
language protection strategies. As the language organizations, along with their aims,
missions and actions, are described in this section, it will quickly become apparent
which side of the debate they fall on.
Before analyzing the German language scene, I want to first present briefly
the French central language organization: the Academic Fran9aise. I am aware that
other countries such as Poland, Hungary and Romania have strong language policies.
In fact, according to Thomasz Wicherkiewicz’s article,“Language Minorities in Old
and New Europe”, Poland’s protectionist language policies stem from a fear ofthe
Americanization of the Polish language, and from that the loss ofPolish cultural and
national identity. France, however, is most widely known for its strong language
policies and, in my opinion, a better choice for comparison because both Germany
and France are western European nations. Unlike Germany, France does not have the
mixture of many official and independent language organizations. Instead, France
has the Academic Fran9aise, which is its official language authority. The Academic
Fran9aise has forty members, and these members are responsible for publishing the
official dictionary of the French language. This organization also makes
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recommendations on how to combat Anglicisms and English loan words,for example
replacing Walkman with baladeur. Its recommendations carry no legal power; that is,
the French government is not bound by law to follow them. However,the Academie
is both state funded and also extremely highly regarded by the French people. It is
not common for their recommendations to be ignored. Certainly this system is much
less confusing than Germany’s, and also more efficient. Because of Germany’s
federalist political system, this centralized system would not fimction in Germany.
Unlike the situation in France, the language organizations associated with the
German language are plentiful in number. There are both independent and official.
meaning state-funded and state-sponsored, organizations. Keeping track of which
organizations fall under which category can be confusing, so the following table
should help:

Official Language Organizations

Independent Language Organizations

Gesellschaft fur deutsche Sprache
Goethe Institut
Institut fur deutsche Sprache
Rat fur deutsche Rechtshreibung
Deutsche Adademie fur Sprache und
Dichtung

Verein deutsche Sprache
Stiftung deutsche Sprache
Unsere Deutsche Sprache
Aktion Deutsche Sprache

Deutscher Sprachrat: created as an
umbrella organization for the Goethe Institut,
Institut fur deutsche Sprache and the
Gesellschaft fur deutsche Sprache

Arbeitsgemeinschaft fQr deutsche Sprache
Bund fur deutsche Schrift und Sprache
Bund fur vereinfachte Rechtschreibung
Forschungsgruppe Deutsche Sprache
Interessengemeinschaft Muttersprache in Osterreich
Lebendige deutsche Sprache
Mauthner Gesellschaft-Verein der Sprachkritiker
Sprachrettungsklub Bautzen
Verein fOr Sprachpflege
Verein fOr deutsche Rechtschreibung und
Sprachpflege
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To make the situation yet more complex,some ofthese organizations have
connections to each other. Stiftimg Deutsche Sprache falls under Verein Deutsche
Sprache and

Deutscher Sprachrat was created on May 28,2003 by the Gesellschaft

fur deutsche Sprache, the Goethe Institut and the Institut fiir deutsche Sprache. There
are so many language organizations, both official and independent, that trying to
closely examine all of them would be far too time-consuming. Basically, in choosing
which organizations to closely examine I looked at size, importance, public influence,
activities and how well they represented the historical developments and themes that I
wanted to pursue in my thesis. I therefore decided it would be in the best interest of
this study, after giving descriptions of a sample of the groups, to look closely at the
Gesellschaft flir deutsche Sprache and the Verein Deutsche Sprache. I chose these
two for several reasons. The Gesellschaft fur deutsche Sprache is the oldest official
language organization still in existence, and has diverse aims and goals. It is wellestablished, well respected and active. The Verein Deutsche Sprache has received
much media publicity in recent years, and is the largest ofthe independent language
organizations, in addition to being extremely active. Because of these characteristics
I feel it is representative of the other independent organizations.
Let me begin with giving an overview ofthe structure oflanguage
organizations in Germany by initially briefly describing each organization and also by
discussing their aims, missions and activities. There was more available information
on some of the organizations, such as the Aktion Deutsche Sprache, than others, like
Unsere Deutsche Sprache. Therefore, some organizations will be depicted in more
detail than others. Researching these organizations on the Internet had some effects
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on my overall work. The websites are constantly changing, which can have negative
results since it is virtually impossible to access old information without an archives
section. However, the fact that the websites are frequently changing does keep them
up to date and continually grants the visitor access to extremely current materials.
There were also times that I could not access certain websites for a period oftime
because of, presumably, work being done on the sites themselves.
A number of special interests are represented among the language
organizations. Examples of these interests include the German spelling reform,the
German script and also some groups devoted to protecting specific German dialects.
The Bund fur deutsche Schrift und Sprache is one such group, which is primarily
concerned with protecting German script and letter formations, and not so much with
actually protecting the language. It was originally founded in 1918 as the Bund fur
deutsche Schrift, but was forced to disband in 1941. It reformed in 1951 adding the
‘und Sprache’ to its name and has continued its work ever since. In 1999 this group
joined the German Language Network, which is comprised of several language
organizations that work together to further their goals. Anyone can join this group
and they publish a magazine called Die Deutsche Schrift that is about reintroducing
the traditional. Gothic style German scripts. Although its website is in old German
lettering, it offers translations into English. The website mentions “protecting the
German language” as a concern, but does not mention specifically from what.
Some groups seek to protect and promote certain German dialects, instead of
the “high German” that is the focus of this study. The Forderverein Bairische
Sprache und Dialekte is one of these interesting groups, and it seeks to preserve and
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protect the Ba\ arian dialect. On their website they make a clear connection between
language and identity, claiming that "there can be no Bavarian identity without our
language.

This group publishes pamphlets and has meetings trying to unify

Bavarians and raise awareness about the issue of protecting their dialect. There are
several dialects spoken in Germany, depending on the state you are in. Some people
in Germany feel more pride in their state than in their country. This group, for
example, cares only about protecting Bavarian, not high German. It is possible that
many Germans concede high German to English influences and cling instead to their
dialects. It is also possible that while high German is considered by many Germans
to be tainted by Hitler's Third Reich, dialects are free from Nazi stigma, allowing
Germans to openly display pride for them. This issue of local pride and regional
dialects make the language preservation issue even more complex.
The Bavarian dialect is also spoken in Austria, and if we look across the
border we find organizations devoted to preserving the Bavarian dialect but also
concerned with protecting it from English influences. The Interessengemeinschaft
Muttersprache in OsteiTeich is one such group, and is quite outspoken about the
excessive influence of English on the German language. The following is a symbol
used on their website as well as the cover of a book they publish;
IKG

i

I
j^NGLI
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This image leaves little doubt about their radical and conservative stance on Denglish.
The Interessengemeinschaft Muttersprache in Osterreich seeks to protect their
‘mother tongue’ against unnecessary Anglicized words. One action they take is to
publish an inexpensive book called ‘Denglisch Halt’ and also a magazine that comes
out quarterly. Their goals include wanting to translate these borrowed Anglicized
words into appropriate German ones. For example, the members ofthis group
believe that ‘Heimatseite’ should be used instead of‘homepage’. This group asserts
that the flood of English words and phrases has also had an effect on spoken German,
making it grammatically incorrect.lt also makes the claim that a lack of German pride
in the language is also to blame for the development. The Interessengemeinschaft
Muttersprache in Osterreich poses a question illustrating that point on their website:
“Has anyone heard the French president speak English”? The organization has a
chart on their website to support the claim that German is a huge language in the
European Union and should have a larger role, but does not because Germans are not
fighting hard enough for it. (This chart is available on page nine in Chapter One.)
The Interessengemeinschaft also makes the connection between advertising
and language degeneration, claiming that the sales promoter or the advertiser is the
number one language debaser. They also believe that the English influences make the
slogans difficult to understand. According to statistics provided on their website,
only 15% of German youths between the ages of 14 and 19 that were polled could
correctly translate Siemens slogan of“Be inspired.” This group is obviously
concerned with the defilement of German by excessive English influences and is not
afraid to clearly state that. This group is active in pursuing their goals and adamant in

34

stating them. On their website is a list of Anglicisms with how the group feels they
should be translated, which is available in the appendix of this study.
Another Austrian group is the Verein “Muttersprache” Wien, which is a
language protection group out of Vienna that publishes a magazine called the Wiener
Sprachblatter. The magazine promotes “good German” and both it and the group
criticize both the spelling reforms and the influx of English words and phrases. This
organization is against “Denglish” and gives reasons on its website about why these
words and phrases have a negative impact on the German language. The website is in
the old German script, showing the group’s conservative stance. The Verein
46

Muttersprache” Wien gives examples ofcurrent phrases that should be replaced by
the German, which I have compiled into the following table:

Wiener Sprachblaetter
German
English
Kinder
kids
Liebegeschichte
love story
am laufenden
up to date
gliicklicker Ausgang
Verhiitung
Damenhandtasche
Hauptsendezeit
Nachrichtenraum
Auskunft
Bestatter

Happy End(ing)
safer sex
body bag
prime time
news room
service point
funeral master

As mentioned in the first chapter ofthis study, the German spelling reform
was met with such strong debates and opposition that it is still a sore subject among
many Germans. Implementing the spelling reform in every German state proved to
be a complete fiasco, and is not accepted in several German states. A side effect of
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this controversial issue was an increased awareness of problems, trends and debates
concerning the German language, including the increasing number of Anglicisms.
The Lcbcndige deuischc Sprache is concerned primarily with spelling reform issues.
The organization's website was not very informative and was devoted more to
upcoming events than information about the group. The Verein fur deutsche
Rechtschreibung und Sprachpflege is a group united against the spelling reforms. On
the group's website is give the following pie graph by the German pollster
Allensbach Institut. claiming only 8% of Germans are in favor of the reforms:

Allensbach Juli 2005
● Einmal ganz allgemein gefragl; Sind Sie fur Oder gegen
die Rechtscnreibreform. Oder isi Ihnen das egal?'

dagegen>«-

egal/unentschieden
dafUr
The Stiftung Deutsche Sprache is a subgroup of the Verein Deutsche Sprache,
which will be examined in greater detail later in this chapter. It is a group of
professors who call their actions Lebendiges Deutsch (living German) and are trying
to rid German of unnecessary and “particularly jarring” English and Anglicized
words. Each month they present three words that are not considered worthy of being
in the German language. Some examples of these words are “homepage” and
“countdown”. They want to make the issue a public one and get everyone involved in
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stopping the excessive English imports. They aim to “convince their countrymen that
they can have faith in their mother tongue,just as the English, the French, the Spanish
and the Italians do so confidently”(http://www.aktionlebendigesdeutsch.deA. This
group makes sure to promote itself as against the “UbermaP”(excess)of Anglicisms
in the German language, not against foreign words themselves
(http://www.aktionlebendigesdeutsch.deA. The members do not want to be
considered purists, or hunters of foreign words.
One organization that is very adamant in its opposition to Denglish is The
Aktion Deutsche Sprache. Like most language organizations, it states that it is
politically neutral. It was created in Hannover on March 31, 2006. Like many ofthe
other organizations, this group wants grammatically correct German free of
unnecessary Anglicisms to be spoken. Aktion Deutsche Sprache works with the
media, hosts open public discussions, educates the public and works with other
language organizations (like the Verein Deutsche Sprache) in order to reach their
goals. They also seek to provide suitable translations for the imported Anglicisms.
All of the organizations presented so far have been well-established, with
information for the most part freely available. However,this next organization is so
new that it is still in the formative stage. Very little information can yet be found, but
the information available is extremely interesting for how it fits into this study. The
Sprachrettungsklub Bautzen was created after the 2006 World Cup. It criticizes
Germany for its use of Denglish during the World Cup. Examples this organization’s
website cites are: “Fairplay on the Autobahn” which is self-explanatory and “It’s
your Heimspiel” concerning littering. Its members meet the last Tuesday of every
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month and address language protection issues with lectures and discussions. This
group was founded after the patriotic explosion of the 20006 World Cup, which
strengthens one of the main arguments of this thesis, which is that while Germany’s
lack of nationalism and language policies are connected, so are Germany’s increasing
amounts of patriotism and cropping up of new independent language organizations.
The official language organizations should be the protectors ofthe German
language. But are they? I will now present the official language organizations before
taking a closer look at the Verein Deutsche Sprache and the Gesellschaft fur deutsche
Sprache.
Der Deutsche Sprachrat, an official language organization, works with the
media to establish an open critique of the German language. It also sees as its task
developing and improving the language culture in Germany and the role of German
abroad by raising language awareness. This group discusses specific instances of
misunderstandings due to unclear language uses. Der Deutsche Sprachrat supports
examples, especially successful ones, of creative uses oflanguage and meikes them
public so they can act as examples. Overall, its goal is to make the German language
clearer and more understandable. The Gesellschaft fur deutsche Sprache, the GoetheInstitut, the DAAD and the Institut fur deutsche Sprache joined together to create the
Deutsche Sprachrat on May 28, 2003, quite possibly to play a stronger role in
language politics, even protection.
The Institut fur Deutsche Sprache, like the Gesellschaft fur deutsche Sprache,
is devoted to the study and documentation of the contemporary usage and recent
history of the German language. Together with 79 other research and service
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institutions, it belongs to the Leibniz Association, one ofthe four major research
organizations in Germany. As a member of the Leibniz Association, the Institute is
financed jointly by the Federal Government and the state of Baden-Wiirttemberg.
Additional funding is provided by research-promotion organizations such as the
Deutsche Forschungsgemeinschaft(German Community for the Promotion of
Research) and the Volkswagen-Stiftung (Volkswagen Foundation). Support is also
provided by the city of Mannheim and the Verein der Freunde des Instituts fiir
Deutsche Sprache e.V.(Association of the Friends of the Institute for the German
Language - registered association). As of January 2007,the Institut fur Deutsche
Sprache has 107 employees including 60 researchers. With its lectures, conferences,
and colloquia, the Institut fur Deutsche Sprache is a meeting place and discussion
forum for native and foreign Germanists and all others interested in language
research. The main goal of this orgamzation is to study and research the language,
but does not seek to control or guide it in any way.
The director of the Institut flir Deutsche Sprache, Prof Dr. Gerhard Stickel,
wrote a letter to a senator in Berlin in 2001. Stickel claims that since the end of
World War II many Germans no longer have pride or loyalty towards the German
language. He also acknowledges that language protection and purism has a
problematic history, making it a taboo subject because of the Third Reich. Stickel
refers to his organization as the premier research language organization in Germany,
and states that language protection is not an issue the Institut fur Deutsche Sprache
handles. Stickel also writes that in Germany,language protection laws are equated
with the Nazi regime. Is this why the Institut fur Deutsche Sprache is not concerned
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with language protection? There is no official language policy in Germany,
according to Stickel, and no likelihood for a language protection law such as that of
France and Poland. Stickel does want, however, to raise language awareness, and
believes that is more effective than protection laws in giving the German language a
chance to fight against Denglish.
The Rat fur deutsche Rechtschreibung falls under the Institut ftir deutsche
Sprache. This organization is concerned with correct spelling and grammar. Its
website never mentions anything about Anglicisms or English influences, and even
uses a few of them, like ‘service’, on their website. That makes sense considering the
Rat fiir deutsche Rechtschreibung is responsible for the regulation of all words used
in the German language, even Anglicisms. This can, however, be disconcerting at
first glance.
The Goethe Institut is also definitely not openly concerned with the English
influences. It is an official organization and is primarily concerned with promoting
the German language and culture abroad, and with teaching the German language. In
addition, this organization offers lectures and exhibits detailing the German language
and culture, and also organizes symposia, theater performances and much more. The
Goethe Institut claims on its website to be an essential part ofthe promotion of
language and culture, and offers language courses, publishes teaching materials,
trains teachers and contributes to scientific research in the field of language,

With

our network of Goethe-Instituts, Goethe-Centres, cultural societies, reading rooms
and exam and language centres we have played a central role in the cultural and
educational policies of Germany for over 50 years”
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(http://ww\v.goethe.de/uun/enindex.htm). The Goethe Institutes schools are not
located only in Germany, but around the world. Language protection is not a key
issue for this organization, and it sees foreign elements as enriching to the German
language.
The Deutsche Akademie fiir Sprache und Dichtung was created in Frankfurt
am Main on August 28, 1949, the 200th birthday of Goethe. It was created in
Paulskirche, which was the church in Frankfurt where the first freely elected German
body of government, the Frankfurt Parliament, met. This society is concerned with
language as it relates to literature and writing. They award five prizes each year,
which are the Sigmund Freud prize for scientific prose, the Friedrich Gundolf prize
for being a good representative of German culture abroad, the Georg Buchner prize
and the Johann Heinrich VoP prize for translation, the Johann Heinrich Merck prize
for literary criticism and essay. The president ofthis organization. Professor
Christian Meier, claims language purity laws lead to torpor, a narrow mindset, and a
lack of sophistication.
The Gesellschaft fur deutsche Sprache was founded in Liibeck, Germany in
1947 and its headquarters are now in Wiesbaden, Germany. The society has around
2,500 members around the world, with membership obtained simply from writing in
and paying dues. It is a politically independent organization devoted to cultivating
and studying the German language. This organization researches and studies
language trends in the German language, but also promotes the German language
both among the German general public and also abroad. The Gesellschaft fur
deutsche Sprache scrutinizes the language patterns and trends, looking for minute
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changes. These changes are then cataloged and used both to study and also to
compare with past trends and are added to the organization’s extensive library, which
contains more than 16,000 books concerning German grammar,language and
language culture, with more than 400,000 lexical entries about the contemporary
German language. The Gesellschaft fur deutsche Sprache does not claim to be
against English loan words or influences, but objectively studies, researches and
categorizes the German language.
Because the Gesellschaft fur deutsche Sprache aims to promote the correct use
of the German language at home and abroad, they offer a language information
hotline that tries to provide on-the-spot answers to questions relating to German
grammar, spelling, pronunciation, usage, style, etymology, etc. This organization
also produces two language journals called Der Sprachdienst and Muttersprache. Der
Sprachdienst is for a more general audience and Muttersprache is a journal for
specialists and linguists. In addition to the magazines and the language advisory
service, the society awards the Wdrter des Jahres(Words ofthe Year), Medienpreis
fur Sprachkultur (Prize for Language Culture in the Media) and the AlexanderRhomberg Preis(Alexander-Rhomberg Prize). The Words ofthe Year highlight the
most important German words of the year, and both the Medienpreis fiir Sprachkultur
and the Alexander-Rhombers Preis reward the excellent use ofthe German language
in the media. The Alexander-Rhomberg Prize includes a 5,000 Euro grant that
supports a young journalist with excellent use of the German language. These prizes
act as rewards for the best use of language, but also inspire others in the media to
follow in the footsteps of the prizewinners. Winners ofthe Medienpreis fur
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Sprachkultur include Thomas Gottschalk, a famous German talk show host and film
star. Fritz Vilmar, mentioned in the beginning of this chapter, criticizes the
Gesellschaft fur deutsche Sprache for not taking a stance against Anglicisms in the
German language (Vilmar p. 9).
The Gesellschaft fur deutsche Sprache is much more focused on studying and
promoting the German language than protecting it, as was mentioned above. One of
the leaders of the organization claims to not like all of the Anglicisms in the German
language. However, he claimed to not like them, but not want purist protection laws
against them. “Wir stehen Anglizismen gelassen gegenuber, im Gegensatz zu
puristisch orientieren Vereinigungen,,(We stand calmly against Anglicisms, in
contrast with purist oriented organizations)(Klein, p. 8). Although members of this
organization may be against excess Anglicisms, the organization as a whole does not
take much of a stance. Why not? That will be addressed more in the next chapter.
In comparison to official language organizations such as the Gesellschaft fiir
deutsche Sprache, the Deutscher Sprachrat and the Deutsche Akademie fur Sprache
und Dichtung, independent language organizations have a much different approach
regarding the protection of the German language from English influences. They are
much more proactive, and seem unafraid to take a strong oppositional position to
Denglish in whatever ways they deem necessary. The Verein deutsche Sprache
openly states its intentions of fighting the flood of English and Denglish. This
organization was created by Walter Kramer, a German professor from Dortmund, in
1997 and has since been the focus of much media attention, especially when this
group tried to auction off the German language on Ebay in protest of its deterioration
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due to both a lack of grammatical consideration by its speakers and also by the
invasion of English.
The Verein deutsche Sprache(German Language Society), which was
founded as the Verein zur Wahrung der deutschen Sprache (Society for the Protection
of the German Language) but changed its name in 2000, uses more extreme measures
than the Gesellschaft fur deutsche Sprache and uses a negative reward system to
encourage the use of fewer Anglicisms. This organization awards ‘Language Dilutor
of the Year’ awards annually to those people who have contributed the most to the
deterioration of the German language. The first winner was Jill Sanders, a fashion
designer who won for using what the Verein Deutsche Sprache deemed excessive
Anglicisms. These x’noXndQ giving-stoty, contemporary, coordinated concept,
collection, audience, supported, refined, spirit, voice, effortless and magic. Deutsche
Telekom was mentioned in the first part of this study for its English slogan. Its CEO,
Ron Sommer, was bestowed the Language Dilutor ofthe Year Award in 1998 for his
company’s use ofSunshine-emd Moonshine-Tarif Short-Distance Call, City-Call eind
German-Call. The CEO of Deutsche Bahn was awarded for English words such as
service pointy ticket counter and lounge. A full list of winners is available in the
appendix of this study.
The Verein Deutsche Sprache published a dictionary of Anglicisms entitled
“Engleutsch” and received much publicity and attention from it. Over 33,000 copies
were bought from the first printing alone. This dictionary, which was somewhat
controversial upon publication in 1999, received much media attention. The Verein
Deutsche Sprache, through publications such as these, wants to make sure the public
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is aware to what extent the German language is being influenced and altered by
English.
The measures taken by the Verein deutsche Sprache, namely the selling ofthe
German language on Ebay and the language debaser awards, are attention grabbing.
But even the Verein deutsche Sprache, one of if not the most right-wing language
organizations, makes sure not to be seen as over the top regarding language purity.
This language society emphatically states in its mission statement that it is not against
all English loan words, only the unnecessary ones. One of its mottos, however, is
“kein Denglish in deutschen Wdrterbiichem (no Denglish in German dictionaries)
(httD://german.about.com/librarv/weeklv/aa010300b.htmy”
Heinz-Dieter Dey, chairman of a regional branch ofthe Verein Deutsche
Sprache, argues compellingly in favor of language protection laws in Germany
against Denglish. He believes that “Die Uberffemdung des Deutschen ist...nicht
mehr hinnehmbar”(The foreign infiltration of German is no longer tolerable)(Dey,
p.7). Dey also claims that the German language is a symbol of German culture, and
so should be protected. He states that the majority of Germans are against excess
Anglicisms, and that Denglish has reached an epidemic proportion, making the
German language sometimes difficult to understand.
The Verein Deutsche Sprache takes such controversial measures in order to
point out how willing the German people are to use English in order to sound ‘cool’.
Instead of trying to formulate rules to regulate how people speak, they want to instill
pride in the German people of their national language. The Verein Deutsche Sprache,
a politically independent group, feels the need to make sure the public does not
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associate it with the Nazis. The Verein Deutsche Sprache’s website proclaims at least
twice that the creators of the group are in no way sympathetic to Nazi ideals. This
group believes that a language protection law should not be seen as controlling and
reminiscent of the Nazis, but as a way to become free from the excess Denglish and
Anglicisms. The fact that the group feels the need to adamantly distinguish itself
from the Nazis goes back to the central point of this study. If an unofficial group has
to make sure and detach itself from Nazi stigma before even suggesting language
laws, what would an official language organization have to do before proposing to
implement such laws?
The group also believes that using so much English is confusing and divisive
to the German people. It is often difficult for Germans to know which German verb
ending they should use for English words. For example, the word ‘downloaden’
taken from the English ‘download’. There is a German word for download,
herunterladen, but ‘downloaden’ is still used. But what ending should it get? The
possibilities include downloadet, gedownloadet and downgeloadet and Germans often
decide for themselves which option to go with. This would not be so confusing if
done with merely a few words, but there are literally thousands of English words and
so on a mass scale it does make a confusing impact on the German language. Some
official organizations also want to make the German language clearer for everyone,
but they do not take the extreme measures ofthe Verein Deutsche Sprache.
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Part Three: Analyzing and Connecting Germany’s Past and Present
The first part of this study explained what is happening to the German
language, giving detailed accounts of how English is influencing the language. The
second part presented a picture of the different language organizations in Germany
and how they are reacting to the increasingly present Anglicisms, as well as which
side of the linguistic debate concerning language protection they fall on. In the third
and final section 1 aim to show how Germany’s past and its resulting lack of national
pride have together influenced the actions of the language organizations. In other
words, why are the official language organizations of Germany laissez-faire? I have
turned to Eurobarometer surveys and studies measuring German national pride,
theoretical sources concerning language and nationalism and again the language
organizations themselves in order to persuasively link Germany’s past and present
regarding language.
Since I will be discussing nationalism and patriotism so much in this section,
it is important that I define these terms. In defining nationalism, I believe definitions
given by authors by Robert McColl Millar and Joshua Fishman are the best for this
study. Millar describes nationalism as “a sense of large-scale group identity, with
often shared historical, cultural and linguistic features... a sense of belonging (Millar,
pp.28-30).

Joshua Fishman similarly describes nationalism as “a belief in an ethnic,

cultural and linguistic connection within a grouping (Millar, p.28).

The nationalism

I refer to in this study is not an extreme form of nationalism, unless specifically stated
as such. Patriotism is similar to nationalism, and can be described as “positive and
supportive attitudes to a country by individuals or groups
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(http://en.vvikiDedia.org/wiki/Patriotism)."’ Both refer mostly to pride in a country
and a feeling of collective identity with other citizens.
There are two main closely related issues that may be affecting the German
leuiguage scene today. The first one is Germany’s National Socialist past and the
second is German nationalism. Hitler was notorious for adamantly opposing words
taken from Latin, Greek or any modem foreign language. The current German word
for sidewalk (Biirgersteig) was developed during the Third Reich to replace the
French word (Trottoir) that was in use. Hitler himself once said in explaining why he
did not speak English,“Ich spreche nicht in der Sprache meiner Feinde (I do not
speak in the language of my enemies).” The Nazi party was extremely nationalistic
and xenophobic, with one of their mottos being “Die Deutschen immer vor dem
Auslander und den Juden (The German always before the foreigner and the Jew).
The Nazi Party was and is inextricably linked with extreme nationalism and
xenophobia, and also to a policy of linguistic purism. This makes it extremely
difficult for modem day Germany, which is only recently beginning to overcome the
collective guilt of the Holocaust, to take a stance against any foreign i.e. English
influences on the German language.
The other issue to be examined is German nationalism. I have already quoted
from Martin Wachtelborn’s article in the San Francisco Chronicle in the first part of
this study that the stereotypical German of postwar Germany is “clinically
depressed”. Since the end of World War II, it has been extremely difficult for
Germans to have pride in their country, their language, their flag and other national
symbols. So much was tainted after the Third Reich that it was difficult for Germans

A
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to know how to act. Pride in one’s country was no longer innocently viewed, and
nationalism was associated with supporting the Third Rich. Risse sums it up in his
article Nationalism and Collective Identities: Europe v. the Nation-State: “German
nationalism came to be viewed as authoritarianism, militarism and anti-Semitism
(Risse, p. 9).

And the same argument as Risse’s above could be applied to

language, for example with words such as “Volk” and “Vaterland” that were abused
by Hitler. The German language itself was a touchy issue after the war.
Many people today are horrified at even the thought of‘purifying’ a language.
It is often equated with Nazi Germany, even though according to Millar the language
purism movement in Nazi Germany was not as integral to the Nazi Party as people
believe and was at one time considered “ideologically suspect”(Millar, p.l 19). It is
difficult for a country trying desperately to move past its Nazi past to come to grips
with its country regulating a language, when language standardization and
purification is so associated with that same Nazi past.
Before the 2006 World Cup, German patriotism was increasing, although not
nearly as swiftly as happening right now. Patriotism began to reawaken with the
44

reunification of Germany.

Die Wende (the turn)” in 1989 marked the change in

Germany from being “das Volk (the people)” to “ein Volk(one people),

Die Wende

usually refers to the events leading up to reunification, as well as the cultural
connotations of unity associated with the time of reunification. With this changing
mentality, Germans were taking the first steps in developing a new collective identity
(http://en.wikipedia.org/wiki/German reunification^

L
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The 2006 World Cup surprised many people around the world, because ofthe
amount of World Cup fervor that erupted from Germans in support oftheir national
team during the tournament. Thousands of people donned German colors and met to
cheer on Germany. There was a plethora of German patriotic soccer songs that
emerged, for example the most famous World Cup song of 2006,’54 74 90 2006’ by
Sportfreunde Stiller. The title lists the years Germany won the World Cup and adds
2006 as a hopeful addition to the list of victories. Feelings of guilt and
embarrassment over Hitler’s Third Reich had prohibited Germans for half a century
from unabashedly displaying their patriotism, or even having such patriotic emotions,
but the situation is obviously changing.
The amount of German patriotism felt by citizens of Germany has been
increasing in past years, in part because enough time is finally elapsing for the people
to begin to overcome their feelings about their country’s past. The rise in patriotism,
which culminated in the surprising outpouring during the 2006 World Cup,coincides
with another phenomenon: the explosion of grass roots language organizations intent
on preserving the German language. As German pride increases, so does the desire to
protect the language. Without pride in language, there is no desire to protect it.
Conservative organizations that are trying to fight the influx of Anglicisms would
probably not have developed twenty years ago, because Germany then had not come
far enough from its past, and was divided, with West Germany embracing the culture
of the United States after the war. Without these feelings of pride for a home nation
and its language few would want to protect it. These groups are fighting for their
national language much as soldiers fight for their country, and in both instances pride
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and love for the country are necessary. Even now, Germans expressing pride in
Germany mostly describe their country patriotically as being the land of Goethe and
Schiller who, though undeniably genius writers, were from long ago, before the Third
Reich. Germans can express pride in Goethe and Schiller because they are untainted
by Nazism, being from before it. Germany struggles to shed its Nazi past, even as
still today many people associate Germany with Nazism.
Germany's struggle with its Nazi past has had many social and political
consequences, although many are difficult to empirically prove. According to Risse,
Germany, in an effort to somewhat purify and redeem itself, underwent a “thorough
and profound reconstruction of nation-state identity following the catastrophe of
World War Two”(Risse, p. 8). Even with a new identity. Eurobarometer data service
claims that “only slightly more than two-thirds of Germans feel some degree of
national pride, compared with almost everybody in the United Kingdom,Ireland, and
Greece”(Risse, p.9). Of these two-thirds, less than twenty percent feel “strong”
national pride for Germany. This evidence supports Risse’s claim that “militarism
and Nazism had thoroughly discredited a nationalist notion of Germany”(Risse, p.9).
Scholars Thomas Blank and Peter Schmidt studied patriotism and nationalism
in Germany and through their research produced valuable empirical data concerning
Germans’ feelings about their nation. Their findings, which confirm Germans’ low
feelings of nationalism are expressed in the following tables:
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Table 1. Item Wording and Descriptive Parameters forNadonal Identification
(n
= 396.
175)
Item
Idem-1*

Idem-2
Idem-3

For me. to be a citizen of the Federal Republic of
Germany is ...
n, not important at all; 7. very important)
For me. to have an inner tie to Germany means...
(1. nothing at all; 7, very' much)
For me. to possess German citizenship is...
(I. not important at all; 7, very important)

Mean

SD

West
East

5.0
4.6

1.7
1.8

West
East
West
East

4.9
4.8
5.4
5.2

1.8
1.6
1.7
1.6

Significant mean difference between East and West German subsamples (f test).

rahle 2. Item Wording and Dc5criphvc Parameters for NationalLsm (n
Nm-1

= 396,rw=nS)

Item

West

East

(%)

(%)

14.4
42.8
29.4
13.4

16.9
42.4
31.1
9.6

Mean

SD

2,4

U
1.0
13
13
1.3
13
1.9
1.8
1.9
1.8
1.7
1.8

Arc you proiid to be German? Would you say:
Very proud (1)
Rather proud (2)
Ratlicj: not proud (3)
iSot proud at all (4>

Nat-2
Nat-3
Nat-4
Kat-.5
Nat-6**
Nal-7

German hisloty makes me feel...(1, not proud at all; 5, very
proud)
German success in sports makes me feel...(1, not proud at
all: 5, very proud’}
The fact that Germany i.s the number one in Euraxic makes me
tcci ... r I. not proud at all; 5. vey proud)
TXie to Germany's economic .superiority, we rightly dominate
international dccision.s. (1. fully disagree; 7. fully agree)
For me,(iennany is the best country in the world.(I, fiiUy
disagree; 7. fully agree)
The moniJc ol’ die Germans should be a role model for other
nations, f 1, liilly disagree; 7, fully agree)

West
East
West
East
Wbst
East
We.st
Hast
Wsst
East
West
East

3.1
3.4
23
2.6
4.0
3.7
33
3.1
2,8
2.7

’^Signilicum moan diffcioiicc between East and West German subsamples (/ test). For the analysi.s«
item Nftl-1 was inverted.
Hillary Burbank published a study examining Germany’s levels of patriotism.
She wanted to determine how Germans balanced being “pro-us” without being “antithem”(Burbank; http://suri.stanford.edu/archives/2003~05GermanNational.html). In
her study, Burbank claimed that many Germans have a hard time making the
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distinction between extreme nationalism and patriotism, and so err on the side of
caution and express neither. “Many Germans perceive a strong national and
international norm against any expression of German patriotism. In the wake oftwo
world wars and the Holocaust, a threefold stigma against German nationalism as
militaristic, extremist, and ethnocentric has developed. While taboos against extreme
nationalism do not necessarily proscribe patriotism, recent controversies reveal that
many Germans blur this distinction. In fact, a prominent politician’s March 2001
comment that he was “proud to be German” drew massive criticism and ignited a
debate that stretched on for months and focused national attention on German
patriotism”(Burbank; httD://suri.stanford.edu/archives/2003OSGennanNational.htmn. According to Werner Sonne ofthe International Herald
Tribune, flying the German flag was “strictly a no-no for the postwar baby-boom
generation and ‘patriotism’ was a dirty word for more than 40 years”(Sonne,
6/16/06). It is clear that Germany’s Nazi past continues to affect how Germans view
their country, and even the way they govern. Burbank asserts that Germany’s
relationship with its past affects many areas, including the German government’s
official foreign immigration policies. But does it affect their views towards language
policy as well?
Finding clear, absolute data showing the relationship would be next to
impossible. The issue is too recent, and also culturally taboo and controversial
enough to hinder surveys and data collecting to some extent. Burbank, however, does
illustrate a definite relationship between nationalism and “concern about the
Americanization/Anglicization of the German language and culture” and claims they
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correlate “moderately to strongly'"(Burbank; http://suri.stanford.edu/archives/200305GermanNational.html).
Possible indices of nationalism
so

by self-reported level of patriotism
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Pride in German identity

To answer this question further one must look once again at official and
independent German language organizations. Language organizations are popping up
in greater numbers in correlation with the time that has passed since Hitler’s Third
Reich. The language organizations were described in the second section of this study,
and dates were provided for most ofthem. The Verein deutsche Sprache, one ofthe
most conservative emd active of the independent language organizations, was
established in 1997. The Bund fur deutsche Schrift und Sprache, which reformed in
1951 after being forced by the Nazis to disband in 1941, did notjoin the German
Language Network until 1999. The Aktion Deutsche Sprache which, like the Verein
deutsche Sprache, is very active and adamant in rejecting unnecessary Anglicisms,
did not form until March of 2006. The Sprachkreis Deutsch was founded in the
1940’s under a different name, but reinvented itself in 1999. Der Deutscher Sprachrat
was created as an umbrella organization in 2003 by the Goethe-Institut, the
Gesellschaft fur deutsche Sprache, the Institut fur deutsche Sprache and the DAAD.

L
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One plausible hypothesis for this formation was that these official organii^tions had
their hands tied and therefore could not respond to the influx of Denglish, and created
Der Deutscher Sprachrat in order to play a different, perhaps stronger, role in the
language scene. New independent organizations are being formed every day, with an
increasing number each year.
In addition to playing a role in the ‘when’ of the formation oflanguage
organizations, nationalist sentiments can also affect the aims of the organization. It is
extremely difficult to extricate moderate nationalism from a country’s language, and
several language organizations make that very connection. Both the
Interessengemeinschafl Muttersprache in Osterrich and Verein Deutsche Sprache
claim that a lack of pride among Germans and Austrians in the German language is to
blame for the increasing amounts of English and Denglish.
Other organizations made the connection, as well. The Stiftung Deutsche
Sprache, a subgroup of the Verein deutsche Sprache, also believes that a national
pride is necessary for a language to have a fighting chance against the
“Uberfremdung des Deutschen (foreign infiltration of German)One ofthe group’s
main goals is to “convince their countrymen that they can have faith in their mother
tongue,just as the English, the French, the Spanish and the Italians do so
confidently.” The Fdrderverein Bairische Sprache und Dialekte, which is devoted to
protecting the Bavarian dialect, claims that a true Bavarian identity can not possibly
exist without a Bavarian language. The fact that these independent language
organizations equate growing patriotic sentiments and pride in language with a less
Anglicized German language strengthens the argument that as patriotism and pride
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increase, the more people (and organizations) want the Anglicisms to decrease, or at
least for the influx to be stopped.
German language organizations connect nationalism and language, which is
by now obvious. The e.xample of France has been brought up several times in this
study, for various purposes. France is fighting against the flood of English and
rejecting linguistic imperialism far more than Germany. Is it because of a higher
degree of nationalism?
The evidence certainly supports that belief. Less than one year ago, French
President Jacques Chirac was “deeply shocked” when a fellow Frenchman spoke
English at a European Union summit meeting. Chirac immediately left the room after
asking Ernest-Antoine Seilliere, who heads a European business lobby, why he was
speaking in English. The Frenchman answered that he was speaking in English
because English, not French, is the international language of business. Both France’s
foreign minister and finance minister left the room with Chirac. Chirac speaks
English and even studied in the United States. When asked why he left, Chirac
replied that “France has fought long and hard to promote the French language and to
ensure it was spoken from the Olympics to the United Nations and the European
Union... It is not just national interest, it is in the interest of culture and the dialogue
of cultures. You cannot build the world ofthe future on just one language and, hence,
one culture” (http://www.iht.eom/articles/2006/03/24/news/chirac.DhD).
It is difficult to imagine Angela Merkel, Germany’s first female chancellor, to
do anything similar to what Chirac did. It is however not difficult to imagine how the
world would react, if Angela Merkel resorted to German chauvinism. Germany
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would probably be roughly criticized and people would immediately begin to think of
Nazism. This brings to light two questions. First, why would Germany’s chancellor
probably never walk out of a European Union summit meeting where English was
being spoken by a German? Germany lacks the patriotism and nationalism that
France has. The Aktion Deutsche Sprache, as mentioned before, asks on its website,
Has anyone heard the French president speak English
(www.aktiondeutschesprache.de)?'’ This group also makes the connection between
nationalism and language, and is by this remark acknowledging that France has been
more successful at keeping the Anglicisms at bay because of a higher sense of
patriotism and nationalistic sentiments. Germans simply do not have the same
amount of pride in their country, let alone their language. Second, why would
Germany be so harshly criticized when France has not been? Germany’s national
socialist past is one not shared with France. It is more acceptable for France to have
and openly display these patriotic and nationalistic feelings, but not for Germany. To
confuse the issue even more, many Germans are beginning to think that enough time
has past since the days of Hitler for it to be like other countries and show patriotism.
This was evident during the World Cup and has changed the language scene already.
As mentioned before in this study, the World Cup alone is not responsible for
a resurgence of German patriotism and nationalism. The trend has been emerging for
the last few years, but culminated in an explosion of patriotic displays at the World
Cup celebrations. The author and scholar Falco Pfalzgraf zdso makes the connection
between nationalism in Germany and language protection. In his article
Fremdwortdiskussion und Rechtsextremismus he claims that “erstmals seit den
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1930er Jahrcn wcrdcn Rule nach einem Sprachschutzgesetz laut”(for the first time
since the 1930s there are calls for language protection laws)(Pfalzgraf, 2003). He is
of course referring to protection from the Americanization of German. This follows
the argument presented in this study that with higher levels of nationalism, the higher
the demand for stronger language policies. Wolf Peter Klein refers to allegiance to
and pride in a language as language loyalty. He claims that one ofthe main problems
of the German language is the disloyalty of its speakers to it. Before pushing for
language protection laws, he believes the German language should be strengthened
and built up by increasing German speakers’ language loyalty. He even makes the
claim that Germans treat their language, instead of like a mother tongue, a step¬
mother tongue. Is this why German is being invaded by more Anglicisms than other
languages? This will now be examined by comparing German with French, Italian
and Spanish.
Manfred Gorlach has compiled Anglicisms present in different languages of
the European Union in his book T Dictionary ofEuropean Anglicisms. This
dictionary lists thousands of Anglicisms and provides which languages the
Anglicisms are present in. Obviously this is far too much data to work with in such a
limited study. Cornelia MUller analyzed the Anglicisms in GQrlach’s dictionary in
her study Anglizismen in verschiedenen EU-Sprachen. The following tables are taken
from her work and illustrate quite clearly how much more prevalent Anglicisms are in
German than in Italian, French and Spanish.
Table One: Anglicisms beginning with the letter ‘A’
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Language

German

Italian

French

Spanish

% of Anglicisms

71.10%

68.00%

63.90%

55.60%

Table Two: Anglicisms beginning with the letter ‘E’

Language

German

Italian

French

Spanish

% of Anglicisms

80.30%

60.60%

40.90%

55.60%

Table Three: Anglicisms beginning with the letter ‘O’

Language

German

Italian

French

Spanish

% of Anglicisms

69.70%

51.10%

41.80%

39.50%

All three of the tables above show that German by far has more Anglicisms
beginning with the letters ‘A’,‘E’ and ‘O’. These three letters are a representative
sample since they are three of five vowels. Also, it has been suggested in previous
research that the German language is being influenced by English more than other
European languages. More Anglicisms are used in German than in Italian, French
and Spanish. This study, therefore, correlates the nationalism of a country and its
language scene, since the degree of nationalism is higher in Italy, France and Spain
than in Germany.
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The October 2006 issue of Der Spiegel included a survey regarding the use of
Anglicisms in the German language. Only 1,000 people were surveyed, but they
were among the educated elite, being readers of Der Spiegel. This survey posed the
following question: “Sollten die Deutschen deutsch-englische Mischworter wie
,brainstormen’ oder ,Automaten-Guide’ im Sprachgebrauch vermeiden (Should the
German people avoid using German-English mixture words like ,brainstormen’ or
,Automaten-Guide’)?” 74 percent of those surveyed responded yes, with only 23
percent responding no. This survey was conducted after the 2006 World Cup,leaving
one to wonder how different the results may have been if conducted,for example,ten
years earlier. I hypothesize that more people would have responded ‘no’, since
German patriotism and nationalism were not as high. Another survey in the same
issue of Der Spiegel asked 1,000 Germans whether or not the English expressions in
the German language enriched the German language, or was a complete and total
flood. 66 percent claimed the latter, with only 27 percent claiming that the English
expressions are enriching the German language. Like before, I hypothesize that the
response would have been different if posed ten years before.
In closing, John Edwards, author of Language, Society and Identity^ has some
interesting views on the links between language and nationalism. His views
corroborate the arguments presented in this thesis. Edwards states that a strong link
between nationalism and language exists. Edwards claims that “emphasis upon
language follows the growth of nationalistic fervor; it does not create it”(Edwards,
pp. 80-88). This idea is applicable to Germany at this very moment as it enjoys a
recent national consciousness from the 2006 World Cup. Edwards even makes the
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claim, which is one of the essential ones in this thesis, that language protection and
national consciousness are now ‘‘closely entwined (Edwards, p.81). In addition.
Adrian Hastings writes in his book The Construction ofNationhood

is

the key ingredient in forming nation-states, because it is “felt horizontally” by its
members (I lastings, p. 25). There is no denying the powerful effects national
consciousness and feelings of patriotism have on language.
Nationalism, or the lack of it in Gemiany’s case, presents a compelling
psychological reason why English can be viewed as winning the linguistic battle in
Germany. The first part of this study showed how American dominance in diverse
areas such as culture, the economy and technology has given the English language a
tremendous advantage around the world. This chapter, however, illustrates that there
is simply more to it than that. Although there are many possible explanations, none
are as persuasive as the psychological ones specific only to Germany. Germany’s
Nazi past tainted the German language after World War II, and that stigma is still
present. Also, Germany suffers from a lack of patriotism that cripples it in its fight
against English influences. A recent renewal of nationalist feelings visible during the
2006 World Cup, however, could quite possibly turn the tide and strengthen the
German language’s position against Denglish, Anglicisms and the like, especially if
more grass-roots language organizations like the Verein Deutsche Sprache keep
cropping up. The next few years should prove extremely interesting on Germany’s
linguistic forefront.
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Appendix:
List of Anglicisms from ihc Verein Deutsche Sprache:

Access
Account
Aftershave
Airbag
Airbrush
Airline
Alien
Award
Baby
Babysitter
Backup
Backup
Bagel
Band
Banker
Bar
Baseball
Basketball
Battle
Behaviorismus
Bike
Blackmail
Blazer
Blinddate

Anglicisms From the Verein Deutsche Sprache
Center
Body
Efficiency
Corporate
Electric
Bodyguard
Champion
Couch
Bookmark
Charackter
Electronic
Countdown
Boom
Charts
Dad
Email
Event
Chatroom
Darkroom
Bowling
Date
Check
Boykott
Export
Brainstorm
Cheerleader
Deal
Express
Bunch
Demo
cheers
Eyecatcher
Fairness
Burnout
Cheeseburger Design
Fake
Business
Chips
Desktop
Dinner
Fan
Butler
Church
Butterfly
Button
Bye

City
Clown
Club

Bypass
Cablecar
Cache
Caddie
Camcorder

cockpit
Cocktail
Code
Cola

Camp
Caravan

Comedy
Community
Computer
Conditioner
Container
Cool

Comeback

Directory
Discount

Fantasy
File

Dispenser
DNA

Gang
Gate

donut

Gateway
Gentleman

Doping
Downhill
Download
Dress
Drink
Drive-in
Drum

Gig
Girl

cop

DVDplayer
Early
Easy

Gokart
Gospel
Gothic
Grand
slam

Bluejeans
Blues

Carport
Cartoon
Carwash
Cash
Catcher

Bluff

CD Player

Copyright

Editor

Label

Lovestory
Mainboard

Not Really
Offline

Park

Layout

Manager
Marketing

Okay
Oldtimer

Party
Patch
Peak

Learning

Matchbox

One night
stand

Peeling

Laptop
Laser

Ghosttown

Glory
Goal
Goalgetter

Grapefinit
Greencard
Greyhound
Group
Groupie
Grunge
Hacker

Internet
Interviev
Investme
Jacket
Jackpot
Jacuzzi
Job

Hairstyle
Handicap
Handout

Jogging
Joint
Joke

Happening
Happy hour
Happyend
Hardcover
Hardliner
Headset

Joystick
Juice
Jumpen
Junkfoo
Junkmai
Just for 1
Just inti

Hearing
Hedge
Hi
Homepage
Host
Hype
Image
In 2003
Indoor
Insane

Ketchup
Keyboar
Keycode
Kick
Kid
Kidnapp
Klon
Know he
Kollaboi

Insider

Kondom

Profiler
Promotion

Router
Safe

Shrimp

Providor
Pub

Sale

Sightsee
SkateboJ

Sandwich

Slang

Publicity

Scanner

Slogan
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Leasing
Lifestyle
Lift loft
Light
Link
Link
Live

Mauspad
Meeting
Memory
Mini
Mobile
Monitor
Motel

Lobby
Location

Motherboard
MP3

Log
Logo
Look
Loser

Multitasking

Lotion

New age
Newcomer
News
Nobody
Nonsens

Online

Penthouse

Open air
Orbit

Performance Punk
Puzzle
Pevvter

Outdoor
Outfit

Picknick

Quick

Pick-up
Pie

Quiz
Radar

Pier
PIN code
Pitch

Ranking
Rave

Outing
Output
Outsider
Outsourcing
Overall
Overdressed
Pacemaker
Pager
Pampers

Playback
Playback
Plot
Political
Pool

Nonstop
Not really

Paper
Paperback
Paragliding

Popcorn
Power
Premium

Standard
Star
Start
Statement
Steak

Thriller

Underground

Ticket

Streik
Stress

Toaster

Update
Upload
Van
Video
Virtual
reality
Voicemail

Wrestling
Yellow pages

Lounge
Love
Love

Style
Super
Sweater
Sweatshirt
Talk
Talkshow
Tape
Tattoo
Team
Teamwork
Tearoom
Terminal
Test

Time-out
Timer
Timing

Tool
Top
Trainer
Training
Tranee

Volleyball
Wafer
Walkie talkie
Walking

Transfer
Trash
Trenchcoat

Warm up
Website
Wellness

Trend

Westbank

Trendsetter
Trial and
error

Whirlpool

Tricky
Truck
Tshirt

wireless
Workaholic
Workshop
Workstation

Youngster
Yuppie
Zap
Zip
Zombie
Zoom

Pullover

Schock
Schredder
Scooter

Slum
Smalltall
Smart

Scout
Scramble

Smoking
Snack

Sneaker
Scratching
Society
Screening
Secondhand Software

Real estate Security
Realisieren Server
Receiver

Setup

Recorder

Sex appeal

Recycling
Relaxen
Remake
Remix

Shampoo
Shirt

Reporter

Shoppen
Shorts
Showdown

Song
Sorry
Soul
Spa
Spam
Speed
Spin
Sponsor
Sport
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Wow!

Undcrdou

World wide web
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List of Anglicisms and how the Interresengemeinschaft Muttersprache in Osterreich
feels they should be translated:
attached file

Beilage(datei)

backup

Sicherheitskopie

blank

Leerstelle, Leerzeichen, Zwischenraum

booten

hochfahren,(neu-)starten

cache

Zwischenspeicher

compiler

Obersetzer

computer

Rechner

cursor

Marke, Schreibmarke

desktop

Arbeitsplatz

desktop publishing

Bildschirmsatz

directory

Verzeichnis, Ordner

(disk) drive

(Flatten-) Laufwerk

r

r

' '

display

Anzeige, Bildschirm, Sichtfeld

driver

Treiber

downloaden

herunterladen, abnehmen

einscannen

einlesen, abtasten

e-mail

E-Post

ierror

Fehler

[file

Datei, Akte

jframework

Rahmen

[fullscreen

Vollbild

iharddisk

Festplatte

f

~~

1

homepage

Leitseite, Startseite

jicon

Zeichen

;interface

Schnittstelle, Verbindung, AnschluB

internet

Intemetz, Weltnetz

I keyboard

Tastatur

link

(Quer)verweis

manual

Handbuch, Betriebsanleitung

monitor

Bildschirm

imouse

Maus, Zeiger
Mausmatte

imousepad
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network

Nelz, Nclzwerk

operating system

Bctricbssystem

pass-word

PaBwort, Kennwort

plotten

zcichnen, ausdrucken

plotter

Zcichner

printer

Drucker

provider

Versorger. Anbieter

random access

wahlfreier Zugriff

saven

sichem. speichem

scanner

Einleser, Rasterer,(Bild)-Abtaster

screen

Bildschirm

slash

Schragstrich

software engineering

Softwaretechnologie

software life cycle

Software-Lebenszyklus

toner

Druckerfarbe

user

Nutzer, Anwender, Benutzer

user-id

Benutzerkennung

I utility

Hilfsprogramm
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Awards" from the Verein Deutsche Sprache:
-1997: Jill Sanders, fashion designer for giving-story, man muss
contemporary sein,future-Denken, coordinated concept, Teile einer collection.
combinen, audience, supported, refined Qualitdten, spirit, appreciaten, voice.
Ladyisches, searcht, effortless, magic des Stils
-1998: Ron Sommer, CEO of Deutschen Telekom for Sunshine- and
Moonshine-Tarif, Short-Distance-Call, City-Call, German-Call
-1999: Johannes Ludewig, CEO of Deutschen Bahn AG for service point.
ticket counter, db-lounge
-2000: Andreas Heldrich, President of Ludwig-Maximilians Universitat
Munchen for renaming ‘Fachbereiche’ and ‘Fakultaten’ into departments *(fwden
Vorschlag, die Fakultaten und Fachbereiche m departments
-2001: Wolfgang H. Zocher, CEO of Bundesverbandes deutscher Bestatter
for funeral master, eternity and peace box
-2002: Klaus Zumwinkel, CEO of Deutschen Post AG for One stop shopping.
Global mail. Mailing Factory, Fulfilment, Stampit, Postage point, Freeway,
Easytrade, Funcard mailing. Travel service, Speed booking
-2003: Gerhard Mayer-Vorfelder, President of DFB for Home & Away Shirts,
Signature Shirts, Reversible Tops
-2004: Markus Schachter,ZDF intendant fox Kiddie contests, Webcam
Nights, Sendungen wie History oder Nightscreen
-2005: Herbert Beck, Director of Frankfurter Stadel-Museums for Member *s
Night, Art Talkfor Families, Holbein's Lounge
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-2006: Gunther Oettinger, prime minister or governor of Baden-Wiirttenberg
for what he said during an S WR interview: ‘‘Englisch wird die Arbeitssprache.
Deutsch bleibt die Sprache der Familie und der Freizeit, die Sprache, in der man
Privates liest.

